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Goal of the transnational meeting: to discuss the tasks of the year three, to agree on 

responsibilities, to decide the deadlines and the next meetings. 

The detailed agenda of the meetings: 

Evaluating tasks done so far and discussing the further tasks. 
 
Discussing the tasks of the Algerian Project. Discussing the detailed work plan of the 
third project year. Dividing responsibilities and finalising the deadlines. 
 
Dividing different tasks and responsibilities among the partners. ( third year) 
 
Finalising the final ourcomes of each project year and designating the responsible  
persons who will make the final, uploadable project pruducts. (project products must 
be uploaded into the mobility tool) 
 
Presentations by students (from Hungary , Italy and Spain ) about our joint Algerian 
project. 
 
Talking about Evaluation . Questionnaires, Monitoring etc. 
 
Website. Missing tasks. 
 
Preparing for the student mobility meeting held in Scotland in March 2017 and for 
the last transnational meeting held in Greece in April 2017. 
 
Talking about E twinning, final report, dissemination, website and Mobility tool. 
(budget) 
 
Other relevant issues. 

 

 

 

In this transnational meeting the delegations were only six, as Turkey went out of the 

project due to political events.  

We agreed on the tasks already done and the next ones as well, and we decided that we 

must use the following font on the documents: 

Times New Roman 12  

titles 16 

space 1 

The proposal is to construct an unique document about Algeria emphasizing its eco- 

tourism facilities.. That will be the final product of this project. 



The next task will be collecting Green/Eco Xmas tips from A to Z (A, B, C, D to 

Hungary, E, F, G, H to Portugal, I, J, L, K to Italy, M, N, O, P to Greece, Q, R, S, T to 

Spain and U, V, W, X, Y, Z to Scotland.  

January will be dedicated to evaluation, impact, monitoring the activities done so far. 

Greece will design evaluation tools (questionnaires and/or interviews) and the results will 

be analyzed and also uploaded onto our joint website. 

It was decided to carry out a market research, an eco-tourism pack and a marketing 

campaign promoting Algeria (Ghardaia). So, working in national groups, each group 

should: 

- carry out initial market research 

- create an Eco-tourism package from each county to Ghardaia 

- develop a marketing campaign and produce materials to promote the Eco-tourism 

package. 

There will be no limit to the number of students who can be involved in each group. 

All of the tasks will be submitted by the end of March and each country will make one 

submission to the final project meeting in Crete in April/May and an overall winner must 

be chosen. 

Some countries may wish to work on just one group submission, with different students 

contributing to different parts of the project, but other countries may wish to have a 

number of different groups completing all the tasks. Schools that have a number of 

different students completing all the tasks may have an internal competition to select the 

best package and marketing campaign, and the school will have to choose the best 

proposal from their school and the winning proposal will be submitted to the international 

competition in Crete. 

 

 

Market research task  

The market research element of the project will involve students gathering both 

secondary and primary data, which will help them create eco-tourism package to 

Ghardaia. 

The market research activity will involve investigating the existing market for tourism 

from each country to the Ghardaia area of Algeria. For example: 

Are there any existing packages to the Ghardaia area of Algeria from our country? 

Approximately how many visitors are there from any country to Ghardaia in a year? 

What tourism currently exists in Ghardaia? 

Are there any existing eco-tourism packages offered within Ghardaia? 



What do people in your country think about eco-tours to Ghardaia? 

The best source of information to answer the above and the other relevant questions, is 

probably our coordinator’s contact in Ghardaia. His email could be provided and each 

country should contact him directly to ask him about the current tourism situation in his 

area. To avoid him being inundated with e-mails, each country should contact him only 

once. Possibly the contact should be made by a teacher and the information should be 

passed to all students taking part. 

Students should also use the internet, e.g. tourism agency websites, government websites, 

news websites, airline websites etc. to discover more about tourism in Ghardaia. 

Students in each group should also carry-out primary research through the production of 

a market research questionnaire which will ask people about their opinions about the 

possibility of Eco-tourism holiday in Ghardaia. 

The questionnaire should be made of approximately 10 questions. 

The completed questionnaires should then be completed by fellow students and other 

people from our own country and also possible to be on-line by partner students and 

others through for example “survey monkey”. 

Once the surveys have be completed each group should analyze their results and produce 

a summary of their findings. Among other things, the findings should identify the target 

market for these tours ie what type of people are most likely to be interested in buying 

this type of package. 

This market research task should be completed by the middle of February and the 

submission should include: 

- a summary of the findings 

- a blank copy of the questionnaire which has been design 

- a summary of the results gathered  from the questionnaires 

Eco- Tourism package 

The second task for the groups from each country is to create an Eco-tourism package 

from their country to the Ghardaia area of Algeria. The package should be for 

approximately 5 or 6 days. 

A description of the transport arrangements from our country to Algeria including days of 

travel, times of possible flights, airlines, departure/arrival airports, flight duration, etc. It 

is suggested that the transport arrangements should be based on departures from our 

country´s capital/main city rather than from your home city. For example, the Greek 

package may be based on departures from Athens rather than from Crete. 

Details of transport arrangements with in Algeria 

A day-by-day itinerary 



The day-by-day itinerary should identify: 

The names and descriptions of the hotels/guest houses etc which will be used each night, 

describing the meal basis for each of the chosen hotels/guest houses a description of the 

activities sightseeing etc which will be arranged for each day 

An approximate price for the overall package, including flights to Algeria, should be 

included. 

Throughout the itinerary the eco-friendliness of the tour should be highlighted. For 

example, what are the hotels/guest houses doing to help the environment? What awards 

to they have for green initiatives? Are the internal transport arrangements eco-friendly? 

How are the attractions/activities should be included in the itinerary trying to be eco-

friendly? 

A list of eco-friendly rules which travels on this trip should also be included. 

This Eco-tourism package should be completed by the middle of March 2017 and the 

submission  should include: 

Information about travel  to and within Algeria 

A full day-by-day itinerary (including approximate price) and information about the eco-

friendliness of all aspects of the tour. 

 

Marketing campaign 

Having produced an Eco-tourism package each team must then develop a marketing 

campaign to promote this Eco-tours. This will include: 

The production of the draft of the front page for a website including the name for 

the website. 

An A4 or A5 size flyer to promote the eco-tour. 

A description of how the eco-tour might be promoted eg social media, Facebook, 

etc. 

This  marketing campaign task should be completed by the end of  March 2017 and the 

submission should include all of the above elements. 

 

NEXT MEETINGS  IN THE LAST YEAR: 

Scotland – Learning students activities – 26 th March until 30th March  

Greece – Transnational meeting  - 26 or 28 th April until 6th May  

The core meeting days in Scotland will be Monday 27th , Tuesday 28th and Wednesday  

29th are the dates when all partners are expected to do the attendance. It is most likely that 



accommodation for students and staff will be held in Eurostel, Glasgow, in dormitory 

style accommodation.  

The key to keeping costs down is looking for cheap flights from our nearest airport to 

Scotland. The Scottish delegation meet us at any the following airports Glasgow 

International, Glasgow Prestwick or Edinburgh Airport and transfer us to the Eurohostel 

at no cost to us. The Glasgow International Airport is the most convenient (15 minutes 

drive from Eurostel), but Glasgow Prestwick (40 minutes) and Edinburgh (60 minutes) 

are also reasonably accessible. 

Attendance register:  

Country: Participants 

Hungary Teachers: 

Magyar Miklósné      

 Telepóczki Andras 

Toth Andras 

Czeglédiné Fráter Mária 

Tóthné Zsigó Zita 

 

Students: 

Filep Nóra 

Budszenti Réka 

Greece Stamatis Papadakis   

Evaggelia Foutsitzi 

Italy Teachers 

Maria Concetta Catalano   

Daniela Micalizzi 

 

Students 

Emanuela Maria Dainotti 

Faustina Cervello 

Giuseppe Tutone 

 

Portugal Maria do Rosario Sousa  

António Manuel Mateus  

Scotland Michele Wright  

Angus Ferguson 

Spain Manolo Fernaud  
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